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Dear Band/Colorguard Student:

To those of you returning Band students, I look forward to seeing each of you in August. To
those new students joining our band program for the first time, let me say "Welcome!" I am
glad you have chosen to further your band career at PGHS. I think you will find that this will
be a rewarding experience as you begin your high school years.

As many of you are aware, the marching/symphonic Band and Colorguard programs at
Providence Grove will be hosting their second annual marching band competition on
November 5, 2011. Your involvement is critical to the success of this fund-raiser. One of the
first things you can do to support your organization is to participate in our new sponsorship
program. The program is simple: you approach businesses, and organizations to ask if they
would like to advertise in several different venues which will showcase their organization.
Also, you can approach family and friends to request that they support you and the
Band/Colorguard program at PGHS.

I have assembled a sponsorship package which will help you in your efforts. Included in this
package are the following:

(1) Who is a Sponsor? - This is to get you thinking about who you can ask to advertise or
sponsor the Band/Colorguard program. After reading it, list some potential individuals, .
businesses and organizations that you would like to approach.

(2) Sample Letter - This is a letter you can send to potential advertisers and/or family
members. Make copies if you'd like, and be certain you sign your name at the bottom.
While a letter works well in some circumstances, historically, personal visits to businesses
and organizations have proven to be more effective. If you would like to receive an electronic
copy of this letter, please e-mail meat:tammydeI65@yahoo.com.

(3) Levels of Sponsorship/Benefits of Sponsorship - This is information you need to
share with the person(s) you are approaching for advertising or trophy sponsorship. Read
over it carefully before you go to see your first person! You will be able to sell advertising
more effectively if you know what you are selling.
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